Purpose

Town of Camp Verde
Tourism Promotion & Business

Inclusion Policy

The purpose of this policy is to establish clear and transparent guidelines for how the Town of

Camp Verde Tourism Program may include, reference, or promote local businesses, attractions,

and organizations in its tourism marketing efforts.

The goal is to strengthen the local visitor economy by highlighting experiences and services that

enhance Camp Verde’s appeal while ensuring fair and consistent treatment of all businesses.

Scope

This policy applies to all tourism related marketing, advertising, and promotional activities

funded, managed, or endorsed by the Town of Camp Verde Economic Development Department.

This includes but is not limited to:

o Official tourism websites and online listings

e Printed visitor guides, brochures, and maps

e Social media posts and newsletters

e Paid advertisements or cooperative campaigns

e« Familiarization (FAM) tours, itineraries, and event promotions

1. Eligibility for Inclusion

Businesses and organizations may be featured or promoted if they meet the following criteria:

1. Tourism Relevance:

The business provides goods or services directly used by visitors, such as:

o

o

Lodging or short-term accommodations

Food and beverage establishments

Attractions, museums, or interpretive sites

Outdoor recreation services (e.g., outfitters, guides)

Retail shops offering locally made or visitor-oriented products

Event venues or special events open to the public



2. Location:
Must be physically located within the Town of Camp Verde.

3. Compliance:
Must hold all required local, county, and state business licenses; be in good standing with

regulatory agencies; and comply with applicable zoning, health, and safety codes.

4. Public Accessibility:
Must be open to the public and maintain consistent operating hours.

2. Exclusions
The following will not be promoted:

e Businesses unrelated to tourism (e.g., real estate, construction, law, finance, or medical
offices)

e Entities engaged in political or religious promotion

¢ Businesses that have unresolved code violations or licensing issues

e Short-term rentals operating outside local ordinances

3. Forms of Promotion
Eligible businesses may be included through:

e Free basic listings in official tourism guides and digital directories

o Rotational or paid feature placements on the tourism website or social media (if
applicable)

e Themed itineraries or press mentions highlighting visitor experiences

e Cooperative advertising or event sponsorship programs

4. Selection and Review Process

e Businesses may apply or request inclusion through an online application form.

e The Economic Development Specialist overseeing the program will review submissions
quarterly based on eligibility and content standards.

e The Economic Development Specialist reserves the right to remove or update listings for
accuracy or noncompliance.

e Appeals or concerns may be submitted in writing to the Tourism Working and Engagement

Group for review.



5. Equal Opportunity & Fair Representation

The Town will make every effort to provide balanced representation among business types,
geographic areas, and ownership structures, with particular attention to small, locally owned,

and minority- or veteran-owned enterprises.
6. Partnerships & Cooperative Marketing

The Tourism Program may establish cooperative marketing opportunities where local businesses
contribute funds or in-kind resources to expand collective marketing reach.

All cooperative programs must:

e Beopento alleligible participants

¢ Include transparent cost sharing structures

e Bereviewed by the Economic Development Specialist and approved by the Development
Services Director prior to launch

7. Oversight & Transparency

e This policy shall be administered by the Economic Development Specialist under the
supervision of the Development Services Director.

o Arecord of all participating businesses and promotional expenditures shall be maintained
and available for public inspection.

e The policy will be reviewed every two years or as needed.

8. Effective Date & Adoption
This policy shall take effect on January 1, 2026.
Appendices

e Appendix A: Business Inclusion Request Form
e Appendix B: Tourism Brand & Content Guidelines
e Appendix C: Cooperative Marketing Agreement Template



Appendix A: Business Inclusion Request Form
Town of Camp Verde — Tourism Marketing Program

Purpose:
This form allows eligible local tourism related businesses to request inclusion in Town of Camp
Verde marketing materials, including the official tourism website, social media groups, printed

guides, and promotional campaigns. The form will be made available through an online platform.

Business Information

Business Name
Owner/Manager Name
Business Address

Mailing Address (if different)
Phone Number

Email Address

Website / Social Media

Type of Business (check one):

Description of Business / Experience (for listing, max 75 words):

Eligibility Confirmation

Please confirm the following by checking each box:

1 My business is located within Camp Verde or its designated tourism area.

1 My business holds current business licenses and complies with local and state regulations.
1My business is open to the general public and regularly serves visitors.

Ll understand that inclusion is not guaranteed and is subject to review under Town policy.
Signature

| affirm that the information provided above is accurate and that | understand the Town of Camp

Verde Tourism Promotion & Business Inclusion Policy.

Signature: Date:
Printed Name: Title:

For Official Use Only
Reviewed by: Date Received: Approved: Notes:

OYes O No



Appendix B: Tourism Brand & Content Guidelines

Purpose

To ensure consistency, quality, and fairness in all promotional materials created or shared by the

Town of Camp Verde Tourism Program.

1. Brand Values
All promotional content should reflect Camp Verde’s core tourism identity in accordance with the
Tourism Marketing Plan:

¢ Authentic small town Arizona experience

e Connection to nature, heritage, and community

e Family-friendly and sustainable recreation

e Respectforlocal culture and the environment

2. Content Standards
All listings and features must:
e Use accurate, up-to-date information
¢ Present businesses in a positive but factual way
e Avoid language thatis discriminatory, political, or religious in nature

e Include only high-quality images

3. Photography Guidelines
e Photos should highlight visitor experiences and products
e All submitted images must have usage rights granted to the Town for promotional
purposes.

e TheTown reserves the right to edit or resize images for consistency.

4.Tone and Voice
Camp Verde’s tourism marketing should feel:
e Inviting: warm, friendly, genuine
o Informative: focused on helping visitors plan

e Respectful: mindful of local culture, land, and people

5. Logo and Attribution
Any business participating in cooperative marketing programs must follow Town branding
standards, including:

e Using approved logos and colors (provided by the Tourism Program)

e Including the official tourism website URL or tagline (“Discover Camp Verde, Arizona”)

when applicable



Appendix C: Cooperative Marketing Agreement Template
Town of Camp Verde Tourism Program — Cooperative Marketing Agreement

This Agreement is made between the Town of Camp Verde (“Town”) and [Business Name]
(“Partner”) for participation in a cooperative marketing initiative.

1. Purpose

To jointly promote Camp Verde as a visitor destination through shared marketing efforts that
highlight both the community and local businesses.

2. Terms of Participation
e The Partner agrees to contribute $____ or in-kind value equivalent for the shared campaign.
e The Town agrees to include the Partner’s business in the approved promotional materials
(print, digital, or multimedia).
e The Town retains creative control to ensure brand consistency.
o The Partner agrees to provide approved text, images, or logos by specified deadlines.
o Participation does not guarantee exclusivity or prominence beyond agreed terms.

3. Duration
This Agreement is valid for the campaign period of [start date] to [end date], unless terminated

earlier by either party with written notice.

4. Compliance
Both parties agree to abide by the Town’s Tourism Promotion & Business Inclusion Policy and all
applicable laws and regulations.

5. Payment
If applicable, payment shall be made to the Town of Camp Verde no later than [due date].

6. Acknowledgment
Both parties acknowledge that participation in this cooperative effort benefits the broader
community and visitor economy of Camp Verde.

Partner Business
Signature: Date:
Name / Title:

Town of Camp Verde Town Manager
Signature: Date:
Name / Title:




